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ABSTRAK 
 
 
 
Claudia Muslimawati. K7410041. PENGARUH PROMOSI MELALUI 
MEDIA SOSIAL DAN KESADARAN MEREK TERHADAP MINAT BELI 
AIR MINUM DALAM KEMASAN DENGAN MEREK AQUA PADA 
MAHASISWA PENDIDIKAN EKONOMI FKIP UNS. Skripsi, Surakarta : 
Fakultas Keguruan dan Ilmu Pendidikan Universitas Sebelas Maret Surakarta, Juli 
2017. 
 
Penelitian ini bertujuan untuk mengetahui: (1) pengaruh promosi melalui 
media sosial terhadap minat beli AMDK dengan merek Aqua pada mahasiswa 
Program Studi Pendidikan Ekonomi FKIP UNS. (2) Pengaruh kesadaran merek 
terhadap minat beli AMDK dengan merek Aqua pada mahasiswa Program Studi 
Pendidikan Ekonomi FKIP UNS. (3) Pegaruh promosi melalui media sosial dan 
kesadaran merek terhadap minat beli AMDK dengan merek Aqua pada 
mahasiswa Program Studi Pendidikan Ekonomi FKIP UNS. 
Metode yang digunakan dalam penelitian ini adalah deskriptif kuantitatif. 
Populasi dalam penelitian ini adalah mahasiswa Pendidikan Ekonomi angkatan 
2014, 2015, dan 2016. Sampel yang terpilih sebanyak 131 mahasiswa dengan 
teknik pengambilan sampel proportionate stratified random sampling. Teknik 
pengumpulan data yang digunakan adalah metode angket dengan hasil analisis 
regresi berganda. 
Berdasarkan hasil penelitian dapat disimpulkan bahwa: (1) Terdapat 
pengaruh positif yang signifikan antara promosi melalui media sosial terhadap 
minat beli AMDK dengan merek Aqua pada mahasiswa Program Studi 
Pendidikan Ekonomi FKIP UNS. (Harga thitung>ttabel atau 2,081>1,979 pada taraf 
signifikansi 5%). (2) Terdapat pengaruh positif yang signifikan antara kesadaran 
merek terhadap minat beli AMDK dengan merek Aqua pada mahasiswa Program 
Studi Pendidikan Ekonomi FKIP UNS. (Harga thitung>ttabel atau 4,832>1,979 pada 
taraf signifikansi 5%).  
 
 
Kata kunci: promosi melalui media sosial, kesadaran merek, minat beli 
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ABSTRACT 
 
Claudia Muslimawati. K7410041. THE INFLUENCE OF PROMOTION 
THROUGH SOCIAL MEDIA AND BRAND AWARENESS TOWARDS INTEREST 
DRINKING WATER IN PACKAGING WITH AQUA BRAND TO ECONOMIC 
EDUCATION STUDENTS OF TEACHER TRAINING AND EDUCATION 
FACULTY OF SEBELAS MARET UNIVERSITY SURAKARTA. Thesis, Surakarta: 
Teacher Training and Education Faculty of Sebelas Maret University, Surakarta, 
July 2017. 
 
This study aims to determine: (1) the influence of promotion through 
social media towards interest in buying drinking water in packaging with aqua 
brand to economic education students of Teacher Training and Education Faculty 
of Sebelas Maret University, Surakarta. (2) The influence of brand towards 
interest in buying drinking water in packaging with aqua brand to economic 
education students of Teacher Training and Education Faculty of Sebelas Maret 
University, Surakarta. (3) The influence of promotion through social media and 
brand awareness towards interest in buying drinking water in packaging with 
aqua brand to economic education students of Teacher Training and Education 
Faculty of Sebelas Maret University, Surakarta. 
Methods used in research is descriptive quantitative .The population of the 
research are students of economic education class year 2014 , 2015 , and 2016. 
The data collection technique used in this research is proportionate stratified 
random sampling, as many as 131 students. Data collection techniques used is the 
method survey by the analysis of multiple regression . 
Based on the results of the study, it can be concluded that: (1) There is a 
significant positive influence between promotion through social media towards 
interest in buying drinking water in packaging with aqua brand to economic 
education students of Teacher Training and Education Faculty of Sebelas Maret 
University, Surakarta. (Price t count> ttable or 2.081> 1.979 at 5% significance 
level). (2) There is a significant positive influence between brand awareness 
towards interest in buying drinking water in packaging with aqua brand to 
economic education students of Teacher Training and Education Faculty of 
Sebelas Maret University, Surakarta. (Price t count> ttable or 4,832> 1,979 at 
significance level 5%). 
 
 
Keywords: brand awareness, interest in buying, promotion through social 
media. 
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MOTTO 
 
 
Karena sesungguhnya sesudah kesulitan itu ada kemudahan, sesungguhnya 
sesudah kesulitan itu ada kemudahan. Maka apabila kamu telah selesai (dari 
sesuatu urusan), kerjakanlah dengan sungguh-sungguh (urusan) yang lain dan 
hanya kepada Tuhanmulah hendaknya kamu berharap.” 
(QS (Al-'Asyr) 94:5-8) 
 
Hidup ini seperti sepeda. Agar tetap seimbang, kau harus terus bergerak (Albert 
Einstein) 
 
Jangan pernah menyerah, karena ada tempat dan saat dimana ombak paling tinggi 
sekalipun akan berbalik arah. (Harriet Beecher Stowe) 
 
No matter how hard it is, just keep going because you only fail when you give up 
(Penulis) 
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